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INSTAGRAM GOALS

GROW ACCOUNT FOLLOWERS
AND COMMUNITY ENGAGEMENT

MARCH INSTAGRAM STATS:

+ Average likes per post: [l

* Average comments per post:-

*+ Followers - based on[lifollowers a week: [l

3-MONTH GOALS (INCREASE AVERAGES 30%):

* Likes: [
« Comments: [l

 Followers: [l

IDEAL POSTING TIMES:
* Monday 9am
e Tuesday Tpm or 4pm
* Friday 10am

SECONDARY POSTING TIMES:
e Monday 1lam
* Wednesday 5pm

HASHTAGS FOR LOCAL PUSH:

#MudPenny, #GrandRapids #Michigan #localfood
Heatgr #Michiganeats #616 #eatlocalgr

#GRfood #ediblegrandrapids #downtowngr
#downtowngrandrapids #puremichigan
Hexperiencegr #beercity #vegangr #iheartgr
#GRnow #Michiganeats #yelpgr #cateringgr

HASHTAGS FOR ENGAGEMENT:

#brunch #foodography #liveauthentic
#foodiesofinstagram #foodiegram #foodstagram
#foodporn #foodie #foodblogger #veganfriendly
#vegandessert #instafood #dessert #cookies
t#ketodiet #cleaneating #yummy #instagood


Amanda Morton
v

Amanda Morton


Amanda Morton


Amanda Morton


Amanda Morton


Amanda Morton


Amanda Morton



INSTAGRAM STATS

MOST LIKED MEDIA OF ALL TIME

GRACE
‘COFFEE
BISTRO

ENTER TO WIN s FRee
LUNCHES FOR YOUR OFFICE!

L5 12 08 oL BOASFI cOmRE

(DFOLLOW GGRACECOFFEEBISTRO.

(2)TAG 3 FRIENDS IN
COKMENTS BELOW

(3)SEE LINK IN PROFILE FOR
‘OUR CATERING MENU



FACEBOOK GOALS

BE A DEPENDABLE RESOURCE FOR CATERING CLIENTS
& PUSH RESTAURANT VISITS BY USING LOCATION ADS

CURRENT MONTHLY AVERAGES:
+ Page Likes: [l

« Reach:

« Engagement: I

3-MONTH GOALS:
* Monthly Page Likes:-(15% increase)
+ Avg. Engagements: [l (15% increase)

FACEBOOK STATS (MAR 20]:
Total Followers: TN
Total Page Likes: [l

IDEAL POSTING TIMES:
9am any day

NOTES: add restaurant to services list on FB about page
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